
 
 
 
All-time top 100 films re-assessed - Gone With the Wind comes out on 
top.  
 
London 5th September 2005:  Despite the constant barrage of box office 
records being broken, it might be surprising to discover that today’s era is not 
amongst the most successful periods of film-making history. The list of the top 
one hundred most successful films of all time, based on inflation adjusted 
figures, is topped by a film from the 1930’s.  
 
What is clear from the list of the most successful films is that, like everything 
else, movies go through fashionable periods. Animation was popular in the 
1930’s, 40’s, 50’s and 60’s with none appearing in the top one hundred during 
the 1970’s and 80’s until a revival of the genre in the 1990’s and 2000s.  
Fantasy is at its peak right now, with the appearance of Harry Potter and Lord 
of the Rings, while the heyday of the musical was the 1960’s and 70’s. Drama 
has the most entries in the top 100, but horror has the highest revenue per 
title. 
 
The top ten contains only two films from the 1980’s and 90’s, whereas 2 films 
produced before 1940 appear in the top 10 biggest grossing films of all time.   
 
One consistent element of the top 100 is the presence of the major studios.  
By the 1950’s all eight of Hollywood’s major studios show success.  Twentieth 
Century-Fox has the highest number of titles in the top 100 with 17.  
Paramount and Disney have 15 each, Universal 11, Warner Bros 10 and 
Sony/Colombia nine.  Of the new kids on the block New Line has three entries 
with the Lord of the Rings trilogy, as does Dreamworks, with Shreks 1 and 2 
and Saving Private Ryan. 
 
Author of the research David Hancock comments “Leaving aside the 
exceptional nature of the 1930s, we can see a peak in the film industry’s 
fortunes in the 1960s and 1970s, and a relative decline since then. In the face 
of sustained and growing competition, cinema has ceded its predominant 
revenue position to other media. However, the medium has maintained its 
position as the glamour industry and, much more importantly, the platform for 
releases and revenue maximisation in downstream sectors. The fact that 
revenues have declined in cinema is more than made up for by the revenues 
earned in TV and Video/DVD. This analysis reflects the changes seen in the 
media as much as it reveals the cyclical nature of film-making.” 
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Editors’ Notes 
 
The data, forecasts and analysis contained in this press release are taken 
from the August edition of the Screen Digest Newsletter.  
To find out more about this please contact sales@screendigest.com or call 
+44 20 7424 2820 
Screen Digest is the pre-eminent source of business intelligence, research, 
and analysis on global audiovisual media. Screen Digest the journal has been 
published for more than 30 years and is read in over 40 countries. Screen 
Digest is primarily a research company and publishes a rapidly growing 
number of major business reports on media markets. The company also 
offers continuous online research services providing searchable access to a 
vast database of global audiovisual market research information. Screen 
Digest also provides single client consultancy services and has undertaken a 
wide variety of bespoke projects on behalf of numerous national and 
international organisations.  
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